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has the strong belief that the bank has a responsibility to help each 

of the communities in which it operates. Branches were required 

to identify potential community projects which would benefit the 

community in the areas of Education, Health, Sports and Social, 

which allowed for the hands on participation of our bank staff 

in the delivery of the project. Over 30 projects were delivered in 

2009 such as the refurbishing of local hospital wards and health 

clinics, renovating, rebuilding and repainting classrooms in local 

schools, bringing the opportunity for health checks to the people 

and supplying and installing with professional guidance, water 

tanks to schools where children previously did not have access to 

clean water supplies. 

2010 Challenges

Like 2009, 2010 will see a focus on a further improvement in our 

customer service standards and an expansion of our outreach. 

Besides investing in the refurbishment of the current branches 

and the projects to improve the processes and reducing the 

queues in the branches, BSP will set up special branches to service 

high net value customers.

 

In 2010 BSP will open up the access to financial services and 

improve financial literacy in the rural parts of PNG by setting up 

a large network of agents. This will include customer education 

programs and programs to build a better savings culture in all 

areas of PNG.

  

We will continue with surveys to measure customer satisfaction, 

using the feedback together with continued automation of the 

processes to drive customer service to a higher level.

We will increase the size of our electronic banking network in 

Papua New Guinea significantly with additional ATM’s and we will 

expand the functionalities of the ATM’s and SMS banking. 

Enhancements will be made to our internet banking suite to 

provide an easier customer interface and the ability to make 

payments to other BSP account holders and accounts at other 

banks.

CORPORATE AND INTERNATIONAL

Corporate & International forms a major part of BSP’s Wholesale 

banking operations. The Corporate & International SBU comprises 

four functional business units being Corporate Lending, 

Commercial Lending, Business Lending and Treasury.

As a result of an organisational restructure in the second half 

of 2009, the International Operations business unit, which was 

previously controlled by Corporate & International, now falls 

under the control of the Operations SBU of the bank. 

LENDING

Lending growth in 2009 remained strong despite concerns with 

possible flow-on impacts of the global financial crisis on the PNG 

economy and domestic interest rate rises in the first quarter of 

2009. The total BSP wholesale lending portfolio grew by 24.8% 

over 2009.

Significant lending growth was achieved in both the Corporate 

and Commercial lending units, with a slowdown in Business 

lending growth in 2009 after very strong growth in this area over 

the previous 3 years. 

BSP maintained its dominant market position in terms of PNG 

lending, with the bank increasing its share of the Kina lending 

market to 53.5% at the end of 2009 from 50.7% as at the end 

of 2008. Despite continued solid lending growth in 2009, credit 

policy remained prudent to ensure the maintenance of a quality 

Wholesale lending portfolio. 

BSP’s team of professional and experienced Relationship Managers 

continued to provide BSP with a competitive advantage in the 

market, with 2009 seeing further consolidation of relationships 

with our valued Wholesale clients and a proactive approach 

adopted in identification of quality credit opportunities. 

A major strategic planning exercise was conducted across all 

SBUs in the second half of 2009, with 3 year strategic plans 

developed as a blue print for the improvement and growth of the 

BSP business. Strategic initiatives developed for the Corporate & 

International SBU will be progressively rolled out across 2010, with 

more efficient processes and enhanced product offerings to result 

in improved standards of customer service and satisfaction.      

BSP takes pride in the role it plays in terms of development of 

PNG’s business entrepreneurs and a further series of successful 

small business workshops were conducted in major centres 

across PNG during the year.

In terms of future prospects, the PNG LNG project will of course 

provide significant opportunities for BSP to grow its Wholesale 

business. Whilst growth targets are difficult to quantify at this 

stage, the project impact will see the emergence of many new 

business opportunities across a number of  economic sectors.

The Wholesale team capacity will be strengthened to ensure 

sufficient resources are available to cope with the demands of 

the LNG project and product and service offerings reviewed and 

enhanced to ensure the suite of Wholesale products and services 

on offer is in keeping with customer demand and expectations. 

Going forward, the Corporate & International business of BSP’s 

international branches will be controlled on a Group basis from 

PNG in a move to more functional reporting lines and to improve 

on service delivery. Despite challenging political and economic 

conditions in Fiji, good potential exists in that market to grow 

BSP’s Corporate & International business in the years ahead. 

TREASURY

The Treasury Business Unit within the Wholesale SBU manages the 

Bank’s foreign exchange and domestic money market activities.
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